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Welcome to my report. 

Unless you're on my list, the chances are that you don't know me from 

Adam. 

However... 

 
Ian Jackson here, I've created this report with the aim of dispelling some 

of the cautions and cynicisms that surround creating content assisted by 

A.I. 

I hope what follows will reveal to you the finer points of being able to 

manoeuvre around the cautions and discover how you can get some 

awesome results from A.I. 

I use ChatGPT/Openai (Premium) which I recommend, but there's an 

excellent free option too. 

 

My aim is to show you how to go deeper into A.I. ChatGPT using a couple 

of tactics, the first being by using actual Keyword research (SEO) as a 

starting point, and the second being words chosen BY ChatGPT. 

 

But, if correctly prompted, which it should be, we find zero difference 

between the two angles: results below. 

 

Then I'll drill down into how it can be used to fine-tune its delivery. 

 
You may have heard of the "nesting" procedure used by article spinners in 

days gone by, like this 

 

{wordchoice1|wordchoice2}. 
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And going in deeper 

{{wordchoice1|wordchoice2}|{wordchoice3|wordchoice4}} 

and so-on. 

We can do a similar thing with ChatGPT, but with a BIG difference 

 
The Quality Of Output Is Much Better, but as you'll have heard and 

read elsewhere, we don't go to print before you've... 

 

ADDED YOUR OWN (UNIQUE) VOICE TO EVERYTHING 

 
Even if it's only a sentence or two, a few anecdotes. 

 
Right, let's start with 150 keywords, the real ones that people use when 

they search for information, and copywriters use when they craft web 

copy for sales pages, Facebook ads, Social Media ads, and so on; also the 

reason why they're used 

 

150 should cover a good number of them 

 
 

 
Ready to Rock and Roll? 

Lets' go 

 
Here's my prompt: 

 
 

 
 

 

Result: 
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And the full response: 
 

 

 

Urgency and Scarcity 

 
1. Limited-time offer 

2. Only X left in stock 

3. Don't miss out 

4. Act now before it's too late 

5. Ending soon 

6. While supplies last 
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7. Grab it before it’s gone 

8. Last chance to save 

9. Offer expires at midnight 

10. Time-sensitive deal 

 
Curiosity and Intrigue 

 
11. What they don’t want you to know 

12. The secret to [desired outcome] 

13. Little-known tricks to [problem] 

14. Unlock the hidden benefits 

15. The one thing holding you back 

16. Discover what experts won’t tell you 

17. Are you making these mistakes? 

18. This changes everything 

19. You’ll never believe this 

20. Click to reveal 

 
Power Words and Phrases 

 
21. Proven results 

22. Guaranteed success 

23. Breakthrough formula 

24. Revolutionary method 

25. Next-level strategy 

26. Risk-free 

27. Done-for-you 

28. Game-changing 

29. Effortless 

30. Exclusive access 

 
Authority and Credibility 

 
31. Trusted by thousands 
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32. Backed by science 

33. As seen on [reputable source] 

34. Rated #1 in [niche] 

35. Industry leader 

36. Expert-approved 

37. Recommended by professionals 

38. Real customer testimonials 

39. Built for winners 

40. Tried and tested 

 
Emotional Appeal 

 
41. Achieve your dreams 

42. Take control of your future 

43. Live the life you deserve 

44. Make your mark 

45. Overcome your fears 

46. Turn your passion into profit 

47. Empower yourself 

48. Unlock your potential 

49. Be the hero of your story 

50. Change your life forever 

 
Benefits and Results 

 
51. Get [specific result] fast 

52. Save time and money 

53. Double your income 

54. Lose weight without [pain point] 

55. Simplify your life 

56. Transform your [aspect of life] 

57. Start seeing results in days 

58. Feel confident again 
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59. Master the art of [skill] 

60. Build a better [life, business, etc.] 

 
Fear of Missing Out (FOMO) 

 
61. Don’t be left behind 

62. Everyone’s talking about this 

63. Join the movement 

64. Be part of the inner circle 

65. What others are raving about 

66. The best-kept secret 

67. Start now or regret it later 

68. People just like you are benefiting 

69. It’s now or never 

70. Your competitors are already doing it 

 
Simplicity and Ease 

 
71. So easy anyone can do it 

72. No experience required 

73. Beginner-friendly 

74. Plug and play 

75. Step-by-step guide 

76. One-click setup 

77. Effortless results 

78. Works like magic 

79. No hassle, no stress 

80. Everything you need in one place 

 
Call-to-Action 

 
81. Click below to get started 

82. Download now 

83. Get instant access 
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84. Start your free trial 

85. Join us today 

86. Secure your spot now 

87. Sign up in seconds 

88. Claim your bonus 

89. Subscribe and save 

90. Try it risk-free 

 
Transformation and Improvement 

 
91. Imagine the possibilities 

92. Become the best version of yourself 

93. Say goodbye to [pain point] 

94. Take your [aspect of life] to the next level 

95. Turn your weakness into strength 

96. Make the impossible possible 

97. Redefine your limits 

98. Experience a new you 

99. Watch your [business/life] soar 

100. Upgrade your [skill, life, etc.] 

 
Exclusivity and VIP Treatment 

 
101. Members-only 

102. For a select few 

103. Join the elite 

104. Be among the first 

105. Specially crafted for you 

106. Only for action-takers 

107. Handpicked deals 

108. Priority access 

109. Reserved for insiders 

110. Customized to fit your needs 
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Problem-Solving 

 
111. Finally, a solution for [problem] 

112. Stop struggling with [pain point] 

113. Say goodbye to frustration 

114. Fix [problem] once and for all 

115. End your worries about [issue] 

116. Solve [specific problem] effortlessly 

117. Get the answers you need 

118. Stop wasting time on [ineffective solution] 

119. Banish [problem] for good 

120. The cure for your [problem] 

 
Confidence and Trust 

 
121. You’re in safe hands 

122. Backed by thousands of happy customers 

123. No hidden fees 

124. Your satisfaction is our priority 

125. Transparent and honest 

126. We stand by our product 

127. Join the [number] who trust us 

128. Built with you in mind 

129. Designed for your success 

130. Your results matter to us 

 
Community and Belonging 

 
131. Join the family 

132. A community of [niche] enthusiasts 

133. Be part of something bigger 

134. Share your success story 

135. Connect with like-minded individuals 

136. Build lasting relationships 
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137. Together, we achieve more 

138. Welcome to the tribe 

139. Your journey starts here 

140. Celebrate your milestones with us 

 
Financial and Value Propositions 

 
141. Maximize your ROI 

142. Affordable without compromise 

143. Save more, earn more 

144. Unbeatable value 

145. Worth every penny 

146. Invest in yourself 

147. Money well spent 

148. Make every dollar count 

149. Your best investment yet 

150. Free resources to get you started 

 
These phrases can be tailored for any niche, depending on your target 

audience and the desired outcome. 

 
 

 

Keyphrases and reasons 

But I'm not quite happy enough with that, so, I ask 
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Which gives me: 
 

 

 
And the full 150: 

 
Urgency and Scarcity 

 
1. Limited-time offer – Creates urgency to act before the 

opportunity disappears. 

2. Only X left in stock – Leverages scarcity to make the offer more 

desirable. 

3. Don’t miss out – Taps into the fear of missing out (FOMO). 

4. Act now before it’s too late – Encourages immediate action by 

emphasizing time sensitivity. 
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5. Ending soon – Reinforces urgency with a specific timeline. 

6. While supplies last – Highlights scarcity to make the offer feel 

exclusive. 

7. Grab it before it’s gone – Combines scarcity and urgency for 

emotional impact. 

8. Last chance to save – Motivates action by positioning this as a 

final opportunity. 

9. Offer expires at midnight – Adds a concrete deadline to spur 

action. 

10. Time-sensitive deal – Suggests urgency without being 

overly aggressive. 

 

 

 

Curiosity and Intrigue 

 
11. What they don’t want you to know – Teases a secret, 

piquing curiosity. 

12. The secret to [desired outcome] – Promises exclusive 

insider knowledge. 

13. Little-known tricks to [problem] – Appeals to readers 

seeking unconventional solutions. 

14. Unlock the hidden benefits – Suggests undiscovered 

advantages await them. 

15. The one thing holding you back – Plays on self- 

improvement desires by hinting at a simple fix. 

16. Discover what experts won’t tell you – Implies access to 

information typically withheld. 

17. Are you making these mistakes? – Challenges the reader 

to self-reflect, creating curiosity. 

18. This changes everything – Sparks intrigue by hinting at a 

groundbreaking revelation. 
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19. You’ll never believe this – Invites clicks through shock 

value and curiosity. 

20. Click to reveal – Uses anticipation to drive engagement. 
 
 
 

 

Power Words and Phrases 

 
21. Proven results – Builds credibility and trust. 

22. Guaranteed success – Instills confidence in the outcome. 

23. Breakthrough formula – Implies innovation and 

uniqueness. 

24. Revolutionary method – Positions the product as a market 

disruptor. 

25. Next-level strategy – Suggests advanced and superior 

solutions. 

26. Risk-free – Reduces hesitation by eliminating perceived 

downsides. 

27. Done-for-you – Highlights convenience and ease. 

28. Game-changing – Promises dramatic transformation. 

29. Effortless – Appeals to those seeking minimal effort for 

maximum results. 

30. Exclusive access – Creates a sense of privilege and 

belonging. 

 

 

 

Authority and Credibility 

 
31. Trusted by thousands – Shows social proof to validate 

claims. 

32. Backed by science – Leverages authority and factual 

credibility. 
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33. As seen on [reputable source] – Aligns the product with 

trusted entities. 

34. Rated #1 in [niche] – Establishes dominance and 

trustworthiness. 

35. Industry leader – Highlights expertise and market position. 

36. Expert-approved – Builds trust through third-party 

endorsement. 

37. Recommended by professionals – Suggests reliability and 

authority. 

38. Real customer testimonials – Humanizes the product and 

builds trust. 

39. Built for winners – Positions the product as a tool for high 

achievers. 

40. Tried and tested – Reduces risk by emphasizing proven 

effectiveness. 

 

 

 

Emotional Appeal 

 
41. Achieve your dreams – Evokes positive emotions tied to 

aspirations. 

42. Take control of your future – Empowers readers to act 

decisively. 

43. Live the life you deserve – Appeals to self-worth and 

entitlement. 

44. Make your mark – Inspires ambition and legacy-building. 

45. Overcome your fears – Provides hope and encouragement. 

46. Turn your passion into profit – Connects personal 

fulfillment with financial gain. 

47. Empower yourself – Appeals to self-reliance and confidence. 

48. Unlock your potential – Suggests untapped capabilities are 

within reach. 
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49. Be the hero of your story – Encourages self-empowerment 

through relatable storytelling. 

50. Change your life forever – Offers the ultimate promise of 

transformation. 

 
 

 

Benefits and Results 

 
51. Get [specific result] fast – Focuses on speed and efficiency. 

52. Save time and money – Highlights universal desires. 

53. Double your income – Promises tangible, aspirational 

outcomes. 

54. Lose weight without [pain point] – Removes common 

barriers to action. 

55. Simplify your life – Appeals to the desire for ease and order. 

56. Transform your [aspect of life] – Offers the promise of 

profound change. 

57. Start seeing results in days – Emphasizes quick rewards. 

58. Feel confident again – Targets emotional well-being. 

59. Master the art of [skill] – Appeals to the desire for 

mastery. 

60. Build a better [life, business, etc.] – Focuses on 

improvement and progress. 

 

 

 

Fear of Missing Out (FOMO) 

 
61. Don’t be left behind – Creates urgency through comparison 

with peers. 

62. Everyone’s talking about this – Builds social proof and 

curiosity. 
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63. Join the movement – Encourages belonging to something 

larger. 

64. Be part of the inner circle – Promotes exclusivity and 

connection. 

65. What others are raving about – Leverages word-of-mouth 

appeal. 

66. The best-kept secret – Creates allure through exclusivity. 

67. Start now or regret it later – Uses regret avoidance to 

prompt action. 

68. People just like you are benefiting – Builds relatability and 

urgency. 

69. It’s now or never – Combines urgency with finality. 

70. Your competitors are already doing it – Motivates action 

through competition. 

 

 

 

Simplicity and Ease 

 
71. So easy anyone can do it – Removes perceived difficulty. 

72. No experience required – Reduces barriers to entry. 

73. Beginner-friendly – Welcomes novices with confidence. 

74. Plug and play – Highlights simplicity and readiness. 

75. Step-by-step guide – Promises clear, easy instructions. 

76. One-click setup – Appeals to tech-savvy users wanting ease. 

77. Effortless results – Combines minimal effort with maximum 

payoff. 

78. Works like magic – Suggests simplicity and effectiveness. 

79. No hassle, no stress – Reduces perceived effort and 

frustration. 

80. Everything you need in one place – Emphasizes 

convenience. 
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Call-to-Action 

 
81. Click below to get started – Direct and actionable. 

82. Download now – Simple and focused. 

83. Get instant access – Highlights speed and immediacy. 

84. Start your free trial – Removes risk and invites 

participation. 

85. Join us today – Creates a sense of urgency and inclusion. 

86. Secure your spot now – Combines urgency with exclusivity. 

87. Sign up in seconds – Emphasizes ease and speed. 

88. Claim your bonus – Adds perceived value. 

89. Subscribe and save – Offers clear financial benefits. 

90. Try it risk-free – Overcomes objections by eliminating 

perceived downsides. 

 

Transformation and Improvement 

 
91. Imagine the possibilities – Sparks creativity and forward- 

thinking. 

92. Become the best version of yourself – Encourages 

personal growth and self-improvement. 

93. Say goodbye to [pain point] – Positions the product as a 

permanent solution to a problem. 

94. Take your [aspect of life] to the next level – Promises 

significant improvement and progress. 

95. Turn your weakness into strength – Appeals to 

empowerment and overcoming challenges. 

96. Make the impossible possible – Inspires hope by 

addressing seemingly unattainable goals. 

97. Redefine your limits – Challenges the reader to surpass 

their expectations. 
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98. Experience a new you – Offers transformation and renewal. 

99. Watch your [business/life] soar – Implies growth and 

success. 

100. Upgrade your [skill, life, etc.] – Highlights improvement 

and refinement. 

 

 

 

Exclusivity and VIP Treatment 

 
101. Members-only – Creates exclusivity, making the offer feel 

special. 

102. For a select few – Suggests scarcity and privilege. 

103. Join the elite – Positions the reader among high-achievers. 

104. Be among the first – Appeals to early adopters and 

trendsetters. 

105. Specially crafted for you – Personalizes the message for a 

deeper connection. 

106. Only for action-takers – Motivates decisiveness by 

rewarding quick action. 

107. Handpicked deals – Implies quality and care in the offer. 

108. Priority access – Suggests preferential treatment. 

109. Reserved for insiders – Positions the offer as exclusive to a 

select group. 

110. Customized to fit your needs – Personalization to increase 

relevance. 

 

 

 

Problem-Solving 

 
111. Finally, a solution for [problem] – Builds anticipation for 

long-awaited answers. 
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112. Stop struggling with [pain point] – Provides relief and 

reassurance. 

113. Say goodbye to frustration – Positions the offer as a stress 

reliever. 

114. Fix [problem] once and for all – Promises permanence and 

reliability. 

115. End your worries about [issue] – Addresses anxiety and 

offers peace of mind. 

116. Solve [specific problem] effortlessly – Combines problem- 

solving with ease. 

117. Get the answers you need – Provides clarity and solutions. 

118. Stop wasting time on [ineffective solution] – Reinforces 

efficiency and value. 

119. Banish [problem] for good – Suggests lasting results. 

120. The cure for your [problem] – Frames the product as a 

definitive solution. 

 

 

 

Confidence and Trust 

 
121. You’re in safe hands – Builds trust and confidence in the 

product or service. 

122. Backed by thousands of happy customers – Provides 

social proof. 

123. No hidden fees – Reinforces transparency and honesty. 

124. Your satisfaction is our priority – Highlights a customer- 

focused approach. 

125. Transparent and honest – Appeals to integrity and 

trustworthiness. 

126. We stand by our product – Demonstrates confidence in the 

offer. 
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127. Join the [number] who trust us – Encourages trust 

through popularity. 

128. Built with you in mind – Personalizes the product to the 

customer’s needs. 

129. Designed for your success – Suggests the product was 

created to ensure results. 

130. Your results matter to us – Reinforces a commitment to 

customer outcomes. 

 
 

 

Community and Belonging 

 
131. Join the family – Fosters a sense of belonging. 

132. A community of [niche] enthusiasts – Positions the 

product as part of a shared interest. 

133. Be part of something bigger – Appeals to purpose and 

collective impact. 

134. Share your success story – Encourages engagement and 

validation. 

135. Connect with like-minded individuals – Builds a sense of 

connection and camaraderie. 

136. Build lasting relationships – Highlights long-term value. 

137. Together, we achieve more – Emphasizes collaboration and 

mutual benefit. 

138. Welcome to the tribe – Positions the audience as part of an 

exclusive group. 

139. Your journey starts here – Invites readers to take the first 

step. 

140. Celebrate your milestones with us – Encourages ongoing 

involvement. 
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Financial and Value Propositions 

 
141. Maximize your ROI – Appeals to readers seeking financial 

gains. 

142. Affordable without compromise – Suggests value without 

sacrificing quality. 

143. Save more, earn more – Combines financial savings with 

income potential. 

144. Unbeatable value – Highlights the exceptional worth of the 

product. 

145. Worth every penny – Justifies the investment. 

146. Invest in yourself – Frames the purchase as self- 

improvement. 

147. Money well spent – Reassures readers about the value of 

their purchase. 

148. Make every dollar count – Emphasizes efficiency and value 

for money. 

149. Your best investment yet – Positions the offer as a smart 

choice. 

150. Free resources to get you started – Reduces risk and adds 

value to the proposition. 

We could add "secrets", "gems", "gold dust" to this list - maybe you know 

a few too? But you see what I'm getting at. 

 

Alternative and different meanings or definitions: 

 

 

 
1-25: Urgency and Scarcity 

 
1. Act Now! – Encourages immediate action. 

2. Limited Time Only – Implies exclusivity and urgency. 

3. Hurry, Before It’s Gone! – Creates urgency and fear of loss. 
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4. Don’t Miss Out – Appeals to fear of regret. 

5. Only X Spots Left – Indicates scarcity and competition. 

6. Time Is Running Out – Builds urgency. 

7. Final Call – Suggests a last chance. 

8. Ending Soon – Creates a sense of urgency. 

9. Before It’s Too Late – Triggers fear of missing an opportunity. 

10. Exclusive Offer Today – Adds exclusivity and time 

sensitivity. 

11. Grab Your Spot Now – Urges immediate action. 

12. Last Chance Opportunity – Combines urgency and scarcity. 

13. Flash Sale – Suggests a short-lived deal. 

14. Once In a Lifetime – Appeals to rarity. 

15. Today Only – Emphasizes a one-day offer. 

16. Your Final Opportunity – Highlights urgency. 

17. The Clock Is Ticking – Visualizes limited time. 

18. Don’t Wait Another Minute – Creates pressure to act now. 

19. Limited Access Available – Suggests exclusivity. 

20. Ending in 24 Hours – Builds short-term urgency. 

21. Secure Your Place – Suggests competition. 

22. Offer Expires Soon – Emphasizes a time constraint. 

23. Be Quick, Act Now – Combines speed and urgency. 

24. Just X Left in Stock – Suggests scarcity. 

25. Gone in a Flash – Adds excitement to limited availability. 
 

 
 

 

26-50: Curiosity and Intrigue 

 
26. The Secret To… – Promises hidden knowledge. 

27. Discover the Truth – Appeals to curiosity. 

28. What They Don’t Tell You – Suggests insider information. 

29. Unlock Hidden Potential – Inspires exploration. 

30. Little-Known Strategies – Implies exclusivity. 
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31. What Happens Next Will Amaze You – Creates suspense. 

32. Insider’s Guide To… – Suggests privileged information. 

33. Shocking Results Revealed – Promotes curiosity. 

34. What’s Really Behind… – Evokes intrigue. 

35. Hidden Gems You Need – Suggests valuable, undiscovered 

resources. 

36. Discover What Works – Appeals to problem-solving 

curiosity. 

37. You’ll Never Believe… – Sparks disbelief and interest. 

38. What You’re Missing Out On – Promotes fear of missing 

out. 

39. Here’s How It’s Done – Creates confidence and curiosity. 

40. Find Out Why – Prompts further engagement. 

41. This One Simple Trick – Promises ease and curiosity. 

42. Uncover the Mystery – Builds suspense. 

43. They Don’t Want You To Know – Suggests suppressed 

secrets. 

44. What You Need To See – Implies urgency and importance. 

45. Discover the Power of… – Evokes excitement and curiosity. 

46. You Won’t Believe the Results – Teases disbelief. 

47. What If You Could… – Encourages imagination. 

48. The Missing Puzzle Piece – Suggests completion. 

49. Everything Changes When… – Builds intrigue. 

50. Prepare to Be Amazed – Promises a shocking revelation. 
 
 
 

 

51-75: Trust and Assurance 

 
51. Proven Strategies That Work – Builds trust. 

52. Trusted by Thousands – Demonstrates reliability. 

53. Guaranteed Results – Reassures outcomes. 

54. Risk-Free Opportunity – Reduces fear of taking action. 
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55. Certified and Tested – Suggests credibility. 

56. Backed by Experts – Builds authority. 

57. No Questions Asked – Provides assurance. 

58. Your Satisfaction Guaranteed – Reinforces trust. 

59. Safe and Secure – Promotes confidence. 

60. Real People, Real Results – Suggests authenticity. 

61. Endorsed by Professionals – Builds credibility. 

62. Zero-Risk Offer – Eliminates perceived risk. 

63. The Results Speak for Themselves – Demonstrates proof. 

64. You’re in Good Hands – Builds reassurance. 

65. Proven by Industry Leaders – Adds authority. 

66. Customer Approved – Demonstrates social proof. 

67. Guaranteed to Work – Promises reliability. 

68. Validated by Research – Appeals to logical trust. 

69. No Hidden Fees – Promotes transparency. 

70. Join the Success Stories – Demonstrates social proof. 

71. Thousands Have Tried It – Adds trust through numbers. 

72. Award-Winning System – Suggests high quality. 

73. Officially Endorsed Solution – Adds credibility. 

74. We Stand by Our Product – Builds confidence. 

75. Tested and Proven Techniques – Reassures effectiveness. 
 

 
 

 

76-100: Desire and Aspiration 

 
76. Live the Life You Deserve – Promotes lifestyle 

improvement. 

77. Achieve Financial Freedom – Appeals to independence. 

78. Turn Dreams Into Reality – Inspires aspiration. 

79. Be the Best Version of Yourself – Encourages personal 

growth. 
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80. Unlock Limitless Possibilities – Promotes boundless 

potential. 

81. Your Path to Success – Inspires action and ambition. 

82. Transform Your Future – Promotes long-term change. 

83. Create a Life You Love – Appeals to happiness. 

84. Achieve Your Goals Faster – Combines aspiration with 

efficiency. 

85. Be the One They Admire – Appeals to recognition and 

status. 

86. Start Living Your Dream – Inspires immediate aspiration. 

87. Discover Your True Potential – Encourages self-belief. 

88. Claim the Lifestyle You Want – Promotes empowerment. 

89. It’s Your Turn – Encourages action with entitlement. 

90. Build the Life You Want – Promotes creation and control. 

91. Achieve Your Wildest Dreams – Encourages high 

aspirations. 

92. Be the Leader You Admire – Promotes ambition and 

respect. 

93. Unlock Your Inner Genius – Appeals to personal growth. 

94. Redefine What’s Possible – Promotes challenging limits. 

95. The Future Is Yours – Inspires control and optimism. 

96. Live Without Limits – Promotes freedom and ambition. 

97. Step Into Your Power – Encourages self-confidence. 

98. Elevate Your Life Today – Promotes immediate action. 

99. Be Unstoppable – Inspires invincibility. 

100. Create Your Dream Reality – Inspires action and desire. 
 

 
 

 

101-125: Simplicity and Ease 

 
101. Fast Results, No Hassle – Promises quick and easy 

outcomes. 
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102. One-Click Solution – Simplifies action. 

103. Set It and Forget It – Appeals to ease of use. 

104. No Experience Needed – Removes barriers to entry. 

105. Effortless Success – Combines ease with aspiration. 

106. Made Just for You – Personalizes the offer. 

107. Start in Minutes – Promotes quick results. 

108. Simple Steps to Success – Suggests ease of execution. 

109. Done-for-You System – Removes the burden of work. 

110. Quick and Easy Fix – Promises simplicity. 

111. Save Time, Achieve More – Combines efficiency and 

productivity. 

112. Stress-Free Process – Reduces perceived challenges. 

113. From Zero to Hero – Simplifies the transformation process. 

114. Get Started Today – Encourages immediate action. 

115. No Technical Skills Required – Promotes accessibility. 

116. Your Shortcut to Success – Suggests time-saving. 

117. As Easy as 1-2-3 – Promotes simplicity. 

118. Hassle-Free Solution – Reduces perceived difficulty. 

119. Instant Access – Suggests immediacy. 

120. Simplify Your Journey – Promotes ease. 

121. Achieve More with Less – Combines efficiency and 

simplicity. 

122. Works Like Magic – Suggests effortlessness. 

123. No Guesswork Needed – Reduces complexity. 

124. User-Friendly System – Appeals to simplicity. 

125. Success Made Simple – Combines aspiration with ease. 
 
 
 

 

126-150: Empowerment and Confidence 

 
126. Take Control of Your Future – Promotes empowerment. 

127. You’re in Charge – Builds confidence. 
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128. The Power Is Yours – Encourages control and decision- 

making. 

129. Own Your Success – Promotes accountability and pride. 

130. Your Ultimate Advantage – Appeals to competitiveness. 

131. Dominate Your Niche – Inspires confidence and ambition. 

132. Be the Expert – Promotes mastery and authority. 

133. Lead the Way – Encourages leadership. 

134. Confidence in Every Step – Builds self-assurance. 

135. Turn Obstacles Into Opportunities – Inspires resilience. 

136. Rewrite Your Destiny – Encourages control over life. 

137. Be the Game-Changer – Promotes innovation and influence. 

138. Master Your Craft – Appeals to skill development. 

139. Step Into Greatness – Inspires confidence and aspiration. 

140. You’ve Got This – Builds reassurance. 

141. Break Through Barriers – Encourages overcoming 

challenges. 

142. Own the Room – Promotes self-assurance and influence. 

143. Claim Your Authority – Inspires leadership. 

144. Lead With Confidence – Promotes empowerment. 

145. Your Moment to Shine – Encourages action and pride. 

146. Success Is in Your Hands – Inspires control and 

accountability. 

147. Elevate Your Impact – Promotes influence and success. 

148. Make It Happen – Encourages decisive action. 

149. Your Breakthrough Awaits – Promotes optimism and 

action. 

150. Step Into Your Power – Builds self-confidence. 

 
 

 
We could add "secrets", "gems", "gold dust" to this list - maybe you know 

a few too? But you see what I'm getting at. 
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Let's breathe life into it all 

These results are exactly how they're given by ChatGPT 

 
Let's try inserting a couple of the examples above into prompts 

What about #26? 

Let's see 

 
Here's the prompt I'll use 

 
"write approx 729 words about "Taking Control of Your Future". 

Write in the style of internet marketer Sean Mize but do not use 

his name. Use bold and italic font for emphasis where appropriate. 

Do not use bullets or sub-headings" 

 
Note how I just pick a totally random number of words, could have been any number. I've tried as many as 

1400 a while ago, but it falters and offers a prompt to "continue". 

 
That is ok if you're only interest in copy/pasting the text output, but if you needed to record it too, for video, 

you'd need to play it first, THEN click on the "continue", if you click continue first, you'll only get the narration 

from the point at which it was continued. By the time you read this, their algorithms may have changed, so 

test it for yourself and see what happens. 

 

 

 

 

 

AI ChatGPT response: 
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And the full response: 

 
Taking control of your future begins with a mindset shift that positions 

you as the driver of your destiny. Too many people live their lives in 

reaction mode, allowing external circumstances to dictate their paths. But 

here’s the truth: you have the power to shape your future, starting today. 

 

The first step to reclaiming that control is understanding the importance 

of clarity. Without a clear vision, you’ll find yourself wandering aimlessly, 

chasing opportunities that aren’t aligned with your ultimate goals. Take a 

moment to ask yourself, “What do I really want? What does success look 

like for me?” This isn’t about what society says you should achieve or 

what your peers are doing. This is about your unique aspirations and 

dreams. When you define your purpose, you begin to set the foundation 

for a future that aligns with your deepest desires. 

 

It’s vital to recognize that taking control isn’t just about planning; it’s 

about acting with intention. A clear vision is only the beginning. You must 

back it up with consistent, deliberate actions. Ask yourself, “Am I doing 
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something today that moves me closer to the life I want?” If the answer is 

no, it’s time to reassess your priorities. Every decision you make, every 

habit you cultivate, either pushes you forward or holds you 

back. Success doesn’t happen by accident. It’s the result of 

deliberate, focused effort. 

 
Discipline is your greatest ally in this journey. There will be days when it 

feels easier to stay where you are, to postpone progress for another time. 

But those who succeed understand the importance of doing the hard work 

even when they don’t feel like it. This doesn’t mean you won’t face 

challenges or setbacks. In fact, you should expect them. What matters is 

how you respond. Do you let obstacles define your limits, or do you find a 

way to push past them? Taking control of your future requires resilience, 

the ability to adapt, and an unwavering belief in your ability to overcome 

any challenge. 

 

Another key aspect of taking control is understanding the value of time. 

Time is your most precious resource, and how you spend it determines 

your results. If you find yourself constantly busy but not productive, it’s 

time to reassess your activities. Are you focusing on the tasks that truly 

matter, or are you getting caught up in distractions? The most successful 

individuals are those who prioritize their time effectively, dedicating their 

energy to activities that generate real results. Remember, every minute 

you spend is an investment in your future. Spend it wisely. 

 

It’s also important to surround yourself with the right people. The saying, 

“You are the average of the five people you spend the most time with,” 

couldn’t be more accurate. Are the people in your life supportive of your 

goals, or do they hold you back? If you want to take control of your 

future, you need to surround yourself with individuals who inspire and 

challenge you to be better. Seek out mentors, colleagues, and friends 

who share your vision and can offer guidance when you need it 
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most. Your environment plays a significant role in shaping your mindset 

and your actions. 

 

As you work toward your future, never underestimate the power of self- 

education. The world is changing rapidly, and staying ahead requires a 

commitment to lifelong learning. Whether it’s reading books, taking 

courses, or learning from others in your industry, every bit of knowledge 

you acquire empowers you to make better decisions and seize new 

opportunities. Invest in yourself—it’s the one investment that always 

yields returns. 

 

Finally, remember that taking control of your future is a process, not an 

overnight transformation. You will have moments of doubt, and there will 

be times when progress feels slow. But those moments are part of the 

journey. Stay focused on your vision, take consistent action, and 

celebrate every milestone along the way. Small wins compound over 

time, leading to extraordinary results. The key is persistence—never 

give up on the life you know you’re meant to live. 

 

You have the power within you to create a future that excites and fulfills 

you. It starts with clarity, intention, discipline, and an unwavering 

commitment to progress. Let today be the day you decide to take control. 

The possibilities are limitless, but only if you’re willing to claim them. Your 

future is waiting—it’s time to make it happen. 

 

And another: 

 
What about #69, no hidden fees 

 
 

 
"write approx 600 words about "No Hidden Fees" when marketing 

my internet marketing niche product about how to play better 

golf. Write in the style of internet marketer Russell Brunson but 
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do not use his name. Use bold and italic font, bullets and sub- 

heading for emphasis where appropriate." 

 

 

 
 

 
 
 

You'll find that you can generate different responses using the 

"regenerate" button. 

 

Experiment! 

 
 

 
Prompt: 
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Response: 
 
 

 
 

write approx 739 words about "blogging for copywriters". Write in 

the style of internet marketer Dan Kennedy but do not use his 
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name. Use bold and italic font for emphasis where appropriate. Do 

not use bullets or sub-headings" AI ChatGPT response: 

 

Here's the full text: 

 
Blogging for Copywriters: The Secret Weapon You’re Not Using 

 
Let’s get one thing straight right out of the gate: if you’re a copywriter 

and you’re not blogging, you’re leaving money on the table. Blogging isn’t 

just for hobbyists or lifestyle influencers; it’s a powerhouse tool that can 

elevate your authority, attract higher-paying clients, and establish you as 

the go-to expert in your niche. And no, it doesn’t have to take over your 

life or your work schedule. Done correctly, blogging becomes a strategic 

asset, not a time-wasting chore. 

 

Why should you, the copywriter, care about blogging? Simple. It 

positions you as an authority in the minds of your audience. People 

want to hire experts, not just someone who knows how to string words 

together. A blog allows you to showcase your skills, insights, and 

expertise while proving you understand your clients' needs and problems 

better than they do themselves. It’s about making you the only logical 

choice for their projects. 

 

But let’s cut through the fluff. Blogging isn’t about sharing random 

musings or your thoughts on the weather. It’s about solving problems and 

answering questions your ideal clients are asking. When you create 

valuable, targeted content, you’re building a bridge between you and the 

people who are ready to pay for your services. They’ll come to your blog, 

see the depth of your knowledge, and think, “This is the person I need on 

my team.” 

 

Here’s the thing most copywriters don’t realize: blogging is an opportunity 

to show off your most valuable skill—your ability to sell. Every blog post is 

a chance to subtly demonstrate your persuasive power. Whether you’re 
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explaining the art of a killer headline, the psychology behind buying 

decisions, or the nuances of storytelling, you’re not just educating your 

readers. You’re proving your mastery of the craft. The person 

reading your post may not even finish before they’re convinced you’re the 

solution to their copywriting needs. 

 

And let’s not forget the SEO benefits. When you blog strategically—using 

the keywords and phrases your target audience searches for—you’re 

planting digital breadcrumbs that lead straight to you. Every blog post is 

an opportunity to rank on Google, and every visitor to your site is a 

potential client. Imagine waking up to inquiries from businesses who 

found you because your blog answered the exact question they were 

asking. That’s not luck—it’s leverage. 

 

Now, let’s address the elephant in the room: time. You’re busy writing for 

clients, meeting deadlines, and managing the million other things that 

come with running a copywriting business. How on earth do you find time 

to blog? Here’s the truth: you don’t need to blog every day, every week, 

or even every month. What you need is quality over quantity. A handful 

of strategically written posts can work harder for you than a dozen 

mediocre ones. Think of each post as a sales letter that lives forever 

online, working 24/7 to build your brand and attract clients. 

 

Here’s another advantage you might not have considered: blogging 

makes you a better copywriter. Writing for your blog forces you to 

distill your thoughts, clarify your ideas, and explain complex concepts in a 

way that anyone can understand. It sharpens your skills and keeps you 

on top of industry trends. Plus, every post you write can be repurposed 

into social media content, email sequences, or even a lead magnet to 

grow your list. It’s like compounding interest for your marketing efforts. 

 

Let’s talk money. Blogging isn’t just about authority; it’s also about 

creating opportunities for passive income. You can use your blog to 
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promote affiliate products, sell your own services, or even launch digital 

products. When people see the value in your free content, they’ll be more 

than willing to pay for the deeper insights you offer in your premium 

materials. Your blog becomes not just a marketing tool, but a revenue 

stream in its own right. 

 

And here’s the kicker: blogging builds trust. In an industry where clients 

are inundated with offers from every direction, trust is your greatest 

asset. A blog allows potential clients to get to know you before they ever 

pick up the phone or send an email. They see your personality, your 

expertise, and your passion for what you do. By the time they reach out, 

they’re already sold. 

 

So, what are you waiting for? Blogging isn’t just for the gurus or the 

marketers; it’s for copywriters who understand the power of words and 

want to turn those words into a thriving business. Start now. Write that 

first post. Share your insights. Show the world why you’re the copywriter 

they’ve been looking for. Done right, blogging isn’t just an add-on to your 

business—it’s the foundation of your success. 

 
 
 
 
 
Prompt 

 
write approx 800 words about "copywriting for Affiliate 

Marketing". Write in the style of internet marketer Dan Kennedy 

but do not use his name. Use bold and italic font for emphasis 

where appropriate. Do not use bullets or sub-headings" 

 

AI ChatGPT response: 

 
Copywriting for Affiliate Marketing 
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Copywriting is the lifeblood of affiliate marketing. It’s the skill that turns 

casual interest into action, clicks into commissions, and browsers into 

buyers. Without compelling copy, even the best affiliate offer in the world 

will fall flat. The good news? Mastering copywriting isn’t magic—it’s a 

craft. And like any craft, it can be learned, honed, and perfected. 

 

The first thing to understand is that copywriting isn’t about being clever 

or creative—it’s about being effective. Your goal is to persuade, not to 

entertain. Clarity trumps creativity every time. The best copy isn’t the 

kind that wins awards; it’s the kind that gets results. For affiliate 

marketers, this means crafting words that speak directly to your 

audience’s wants, needs, and fears. 

 

Before you write a single word, you need to know your audience. And I 

don’t mean in some vague, surface-level way. You need to dig 

deep. What keeps them awake at night? What are they secretly afraid of? 

What do they wish they could change about their lives? The better you 

understand their inner world, the more powerful your copy will be. 

Because here’s the truth: great copy doesn’t sell products—it sells 

solutions. It shows your audience how their life will improve once they 

take the action you’re asking them to take. 

 

Now, let’s talk about the hook. The hook is the first thing your audience 

sees, whether it’s the subject line of your email, the headline on a landing 

page, or the opening sentence of a blog post. It’s your one shot to grab 

their attention and make them care enough to keep reading. A weak hook 

is the death knell of any affiliate campaign. You’ve got to stop them in 

their tracks. Whether it’s through a bold promise, a provocative question, 

or an intriguing statement, your hook needs to immediately make them 

think, “I need to know more.” 

 

Once you’ve got their attention, your job is to keep it. This is where the 

art of storytelling comes in. People don’t connect with products or 
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features—they connect with emotions. When you weave a story into your 

copy, you create a visceral experience that draws your audience in and 

keeps them engaged. A well-told story isn’t just memorable—it’s 

persuasive. It makes your message relatable and your offer irresistible. 

 

Now, let’s address the elephant in the room: the sale. Too many affiliate 

marketers shy away from being direct when it comes to making the 

offer. Big mistake. If you’re hesitant, your audience will sense it—and 

they won’t buy. Instead, approach the sale with confidence. You’re not 

pushing a product; you’re presenting a solution. Frame your offer as an 

opportunity, not an obligation. Show your audience what’s in it for them. 

Paint a vivid picture of the benefits they’ll gain and the problems they’ll 

solve by taking action. 

 

Your copy should be dripping with specificity. Vague claims won’t cut it. If 

you’re promoting a weight loss product, don’t just say, “It’ll help you lose 

weight.” Say, “You’ll drop 10 pounds in 30 days without giving up your 

favorite foods.” Specificity creates credibility, and credibility drives 

conversions. People trust details, not generalities. 

 

Another critical element is urgency. Without a reason to act now, your 

audience is likely to procrastinate—and procrastination kills sales. 

Whether it’s a limited-time bonus, a countdown timer, or a warning about 

scarcity, you need to give them a reason to act immediately. But here’s 

the key: your urgency must be genuine. Fake scarcity is a surefire way to 

lose trust, and once trust is gone, it’s almost impossible to get back. 

 

Let’s talk about the call-to-action (CTA). This is where so many affiliate 

marketers fumble the ball. Your CTA needs to be clear, direct, and 

impossible to ignore. Don’t assume your audience knows what to do next—

spell it out for them. Use strong, action-oriented language like 

“Click here to get started” or “Claim your discount now.” And don’t be 



40  

afraid to repeat your CTA multiple times throughout your copy. Repetition 

reinforces action. 

 

Finally, your copy should speak to the skeptical mind. People are naturally 

wary of being sold to, especially online. Address their objections head- 

on. Anticipate the reasons they might hesitate and counter them with 

compelling arguments. If they’re worried about cost, emphasize the 

value. If they’re unsure about results, share testimonials or case studies. 

If they think it’s too good to be true, provide a rock-solid guarantee. The 

more you can preempt their doubts, the more likely they are to say yes. 

 

Here’s the bottom line: copywriting isn’t just a skill—it’s a superpower. 

For affiliate marketers, it’s the difference between campaigns that fizzle 

out and campaigns that generate consistent, life-changing income. But it’s 

not about flashy words or clever tricks. It’s about understanding your 

audience, connecting with them on an emotional level, and guiding them 

toward a decision that benefits both of you. 

 

So, take the time to master the craft. Study what works. Test everything. 

Refine your message until it resonates so deeply that your audience can’t 

help but take action. When you combine the power of great copy with the 

right affiliate offers, you create a system that doesn’t just sell—it 

transforms. And that’s when you’ll know you’ve truly unlocked the 

potential of affiliate marketing. 

 

 
Prompt 

 
write approx 700 words about "copywriting for email Marketing". 

Write in the style of internet marketer Amy Porterhouse but do 

not use her name. Use bold and italic font for emphasis where 

appropriate. Do not use bullets or sub-headings 

 

AI ChatGPT response: 
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Copywriting for Email Marketing 

 
When it comes to email marketing, copywriting isn’t just an important 

piece of the puzzle—it’s the piece. Great copy turns your emails into tools 

of connection, persuasion, and conversion. Without the right words, even 

the best email list won’t produce results. But when your copy is sharp, 

engaging, and strategic? That’s when the magic happens. 

 

Let’s start with the heart of email marketing: your audience. Everything 

begins and ends with them. Who are they? What do they care about? 

What are their struggles, desires, and secret dreams? The better you 

understand your audience, the more effectively your emails will resonate. 

Forget writing for everyone—your job is to make each subscriber feel like 

you’re speaking directly to them. 

 

The subject line is your first impression. It’s the single most important 

sentence in your email because if it doesn’t grab attention, the rest of 

your email will never be read. A great subject line is intriguing, specific, 

and impossible to ignore.Whether it’s a bold promise, a question that 

sparks curiosity, or a surprising statement, the goal is to make your 

audience think, “I have to open this.” 

 

Once you’ve gotten them to open your email, your first sentence needs to 

draw them in even further. Start strong. Don’t waste time with fluff or 

pleasantries. Dive straight into the value you’re offering or the story 

you’re telling. Remember, every word you write has one job: to make 

them keep reading. If you lose their attention in the first few seconds, it’s 

game over. 

 

Great email copy is conversational. It doesn’t feel like a pitch or a sales 

letter—it feels like a note from a friend. Keep it simple, direct, and 

personal. Use “you” language to make it about them, not you. Avoid 
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jargon or overly formal language. If your email reads like it was written 

by a robot, it won’t connect. Write the way you’d speak to someone you 

care about. 

 

Storytelling is your secret weapon. People are naturally drawn to stories, 

and a well-told story can make your email unforgettable. Whether you’re 

sharing a personal experience, a customer success story, or even a 

cautionary tale, stories create emotional connections. And emotions drive 

action. When your readers feel something, they’re far more likely to take 

the next step. 

 

As you guide your audience through your email, focus on benefits, not 

features. Don’t just tell them what your product or service does—show 

them what it can do for them. How will it solve their problem? How will it 

make their life better? Paint a vivid picture of the results they can expect, 

and make it so compelling that they can’t help but want it. 

 

Clarity is king. Your email should be easy to read and even easier to 

understand. Break up long blocks of text with short paragraphs and white 

space. Use subheadings, bold text, or italics to emphasize key points. And 

always include a clear, specific call-to-action (CTA). Don’t make your 

readers guess what to do next. Whether it’s clicking a link, replying to 

your email, or making a purchase, spell it out for them. 

 

Timing matters, too. Sending the right message at the right time can 

make all the difference. Think about where your audience is in their 

journey. Are they just getting to know you, or are they ready to buy? 

Tailor your copy to match their stage in the process. A warm-up email 

reads very differently from a hard sell. 

 

Don’t underestimate the power of a P.S. The postscript is one of the 

most-read parts of any email, so use it wisely. Reinforce your main 

message, add a sense of urgency, or include a bonus offer. Think of it as 

your final pitch—the last chance to nudge your audience toward action. 
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Finally, test everything. Even the best copywriters don’t hit a home run 

every time. A/B test your subject lines, your email length, your CTA, and 

even your tone. Small tweaks can lead to big improvements. Pay 

attention to what works, and keep refining your approach. 

 

The truth is, email marketing isn’t just about sending messages—it’s 

about creating a connection. And great copy is the bridge that turns 

casual readers into loyal customers. When you focus on understanding 

your audience, delivering value, and writing with purpose, your emails 

become more than just words on a screen. They become a conversation, 

a relationship, and ultimately, a sale. 

 

So, take the time to master the art of email copywriting. It’s not just a 

skill—it’s a superpower that can transform your business, one email at a 

time. 

 

Prompt: 

 

write approx 750 words about "copywriting for getting clicks". 

Write in the style of internet marketer Russell Brunson but do not 

use his name. Use bold and italic font for emphasis where 

appropriate. Do not use bullets or sub-headings 

 
AI ChatGPT response: 

 
Copywriting for Getting Clicks 

 
When it comes to getting clicks, copywriting is the engine that drives 

everything. You could have the best offer in the world, the most visually 

stunning page, and an irresistible product—but without the right words to 

draw people in and make them click, all of that means nothing. Clicks are 

the currency of online marketing, and your ability to generate them 

depends entirely on how well you can communicate value, urgency, and 

curiosity. 
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The first thing to understand is that getting clicks isn’t about tricking 

people into doing something. It’s about creating an emotional connection 

so strong that they feel compelled to take action. Every word you write 

needs to guide your audience toward that moment where clicking feels 

like the most natural thing in the world. If you’re forcing it or trying to 

manipulate them, you’ll lose their trust—and trust is everything. 

 

Your headline is your front door. It’s the first thing your audience sees, 

and it determines whether they stop to read or scroll right past. A great 

headline is a promise. It grabs attention, speaks directly to a pain point or 

desire, and leaves the reader hungry for more. Curiosity is your best 

friend here. Think about how you can pique their interest just enough that 

they feel they have to click to satisfy it. 

 

Once you’ve captured attention with your headline, your opening needs to 

pull them in deeper. This is where you lay the groundwork for the click. 

Start by identifying a problem they’re facing or a result they’re desperate 

to achieve. Speak to their emotions—make them feel understood. When 

your audience believes you truly “get” them, they’ll stick around to see 

what you have to say next. 

 

One of the biggest mistakes marketers make is talking about features 

instead of benefits. Your audience doesn’t care about your product—they 

care about what it can do for them. What transformation will they 

experience? How will their life change? Paint a vivid picture of the 

outcome they can expect when they click. If you can make them see, feel, 

and believe that the click will move them closer to their goals, they won’t 

hesitate. 

 

Scarcity and urgency are two of the most powerful tools in your 

copywriting arsenal. People are wired to take action when they feel like 

they might miss out. Use language that creates a sense of urgency— 

phrases like “only available for a limited time” or “this offer won’t last 
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forever” can light a fire under your audience. Just make sure your 

urgency is real. If you fake it, you’ll lose credibility, and that’s a hard 

thing to recover. 

 

Storytelling is another critical element for getting clicks. Stories sell 

because they connect on a human level. A well-crafted story can make 

your copy feel personal and relatable, drawing your audience in and 

making them emotionally invested. Whether it’s your own story, a 

customer’s journey, or a fictional narrative that illustrates the 

transformation your offer provides, stories are your secret weapon for 

creating an emotional bridge to the click. 

 

Your call-to-action (CTA) is where everything comes together. A weak 

CTA is like having a winning lottery ticket and forgetting to cash it in. Be 

direct, clear, and confident. Tell your audience exactly what to do and 

what they’ll get when they do it. Use strong, action-oriented language 

like “Get instant access,” “Claim your spot now,” or “Start your journey 

today.” Don’t make them guess or hesitate—your CTA should make the 

decision feel easy and obvious. 

 

Repetition is key. Don’t assume your audience will act the first time they 

see your message. Keep reinforcing the value and benefits throughout 

your copy. Every sentence should subtly guide them toward the click, 

building momentum until they feel ready to take that step. 

 

Here’s the thing: getting clicks isn’t just about writing—it’s about 

psychology. Why do people take action? What motivates them? What 

fears or desires drive their decisions? When you understand these 

triggers, your copy becomes a tool for influencing behavior, not in a 

manipulative way, but in a way that genuinely helps your audience 

achieve what they want. 

 

Clarity and simplicity are non-negotiable. Don’t overcomplicate your copy 

with jargon, long sentences, or unnecessary details. Keep it sharp, 
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focused, and easy to skim. Remember, most people are scanning your 

content, not reading every word. Make it impossible for them to miss the 

key points by using bold text, italics, and white space strategically. 

 

Finally, test everything. No matter how good you think your copy is, 

there’s always room for improvement. Test different headlines, CTAs, and 

angles to see what resonates most with your audience. Data doesn’t lie, 

and even small changes can lead to big increases in clicks. 

 

At the end of the day, copywriting for clicks is about creating a journey. 

Every word you write is a step on that journey, moving your audience 

closer to the moment where clicking becomes irresistible. When you 

master this skill, you’re not just writing—you’re transforming your 

business. Every click represents a new opportunity, a new lead, or a new 

sale. And that’s the power of great copywriting. 

 
 

 

What about Ads? 
 

Facebook - Lets' see... 

Prompt: 

 
write a short punchy Facebook ad about "copywriting for getting 

traffic". Write in the style of internet marketer Rob Cornish but do 

not use his name. Use bold and italic font for emphasis where 

appropriate. Do not use bullets or sub-headings 

 

AI ChatGPT response: 

 
     Struggling to get traffic?      
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Here’s the hard truth: If your words aren’t working, neither is your traffic 

strategy.           

 
It’s not about algorithms or ad spend—it’s about copy that grabs 

attention, sparks curiosity, and gets the click. 

 

What if you could learn the exact words that turn readers into traffic- 

driving machines?       

 
The secret? It’s simpler than you think—and I’ll show you how.           

 
Don’t let your competition steal your audience. Click HERE to discover 

the copywriting formula that makes traffic flow like water.        

 
    Traffic starts with great copy. Ready to unlock yours?     

 
 
 
 
Prompt: 

 
write a punchy emotion-teasing ad for a Muncheye launch for a 

report about "copywriting for Facebook ads". Write in the style of 

internet marketer Matt Bacak but do not use his name. Use bold 

and italic font for emphasis where appropriate. Do not use bullets 

or sub-headings 

 

Response from AI: 

 
     STOP Scrolling!      

 
Are your Facebook ads bleeding money instead of making it?          

 
Here’s the deal: Most people don’t fail because of bad targeting or low 

budgets. They fail because their copy SUCKS. 



48  

If your ads aren’t grabbing attention, sparking emotions, and forcing 

clicks, you’re wasting your time AND your cash. 

 

But what if you could write ads that stop thumbs in their tracks and make 

people itch to click?      

 
The secret? It’s all in the copy—and I’ve got a proven formula that 

works every single time. 

 
This report is a game-changer. Click RIGHT NOW to get the unfair 

advantage your ads deserve.           

 
    Stop wasting money. Start converting. Your breakthrough is ONE click 

away.     

 
 

 
And the same applies to all Social Media. Check the content and context 

of several posts on each platform to get a feel for what's working. How 

many posts gets replies? How many replies? 

 

Some people LOVE research, but many find it painful, like analysis data. 

But it's an important part of creating content. 

 

Use similar prompts across all Media; X (Twitter - if that's your thing), the 

Sky thing, which I've not used, Instagram, and so on. 

 

Let's see what AI thinks to this: 
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AI response: 

 

Hmm, interesting... 
 
 

 

 

 

Didn't expect that! 
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So... 
 
 

 
 

 
 

 
And the full response: 

 
 
 
 

 
No Hidden Fees: Why Transparency Is Key to Your Golf Success 

 
When it comes to improving your golf game, you’re ready to invest time, 

effort, and money into becoming the best golfer you can be. But there’s 

one thing that can ruin the experience faster than a shanked 

drive: hidden fees. 
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Let’s face it—nothing feels worse than thinking you’ve paid for everything, 

only to be hit with unexpected costs. That’s why we’ve made a 

promise: No hidden fees. Ever. When you choose our golf improvement 

program, you get exactly what you signed up for—clear pricing, full 

access, and zero surprises. 

 

 

 

What Does "No Hidden Fees" Really Mean? 

 
When we say "no hidden fees," we mean it. Here's what you can count 

on: 

 

• Upfront pricing: What you see is what you pay—no fine print, no 

surprises at checkout. 

• No locked content: You’ll have access to every feature and 

resource right from the start. 

• Lifetime access: Once you buy, you own it—no recurring 

subscriptions or renewal fees. 

 

No hidden fees means we value your trust. We’re not just selling you a 

product; we’re creating a partnership to help you succeed on the course. 

 

 

 

Why Transparency Matters for Your Golf Journey 

 
Imagine this: You’ve just sunk your first birdie after implementing a new 

technique from our program. You’re feeling on top of the world—your 

swing is smooth, your putting is precise, and your confidence is soaring. 

 

Now imagine if you’d been distracted by unexpected charges along the 

way. Hidden fees don’t just drain your wallet—they drain your 

enthusiasm. That’s why transparency is critical: 
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• It builds trust. You know exactly what you’re paying for, so you 

can focus entirely on improving your game. 

• It emphasizes value. When there’s no extra cost, you can clearly 

see the full worth of the program. 

• It reinforces confidence. Knowing we’ve got your back lets you 

approach your golf journey with peace of mind. 
 
 
 

 

What You Get with Zero Hidden Fees 

 
When you invest in our golf program, you’re getting everything you 

need to level up your game—all included in the price you see upfront. 

 

Here’s what you can expect: 

 
• Step-by-step swing improvement techniques to help you 

achieve consistency and accuracy. 

• Exclusive video tutorials led by seasoned golf pros who’ve been 

where you are. 

• Insider secrets for mastering short game strategies and lowering 

your handicap. 

• Lifetime updates, ensuring you’re always working with the latest 

techniques. 

 
No extra costs, no premium upgrades, and no “unlock this feature” 

nonsense—just a complete, all-in-one solution to help you succeed. 
 

 
 

 

How Hidden Fees Hurt Other Golf Products 

 
Let’s be real: The golf niche isn’t immune to shady marketing tactics. 

You’ve probably seen it before: 
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• A “starter package” that requires expensive upgrades to access 

advanced features. 

• Hidden monthly subscriptions buried in the fine print. 

• Extra charges for updates or essential content. 

 
These practices might trick people into spending more, but they also 

destroy trust. And without trust, you’ll never feel fully confident in the 

product—or the results it claims to deliver. 

 

We’re not here to play games (unless it’s golf, of course). When you 

choose us, you’re choosing a company that values your experience and 

respects your investment. 
 

 
 

 

Our Commitment to You: Complete Transparency 

 
We’ve built our reputation on honesty, integrity, and results. That’s why 

we’re proud to offer a program that promises: 

 

• No surprises—you’ll never encounter unexpected charges. 

• Full access—you get everything you need to succeed, right from 

day one. 

• A risk-free experience—you know exactly what you’re paying for. 
 
 
 

 

Why This Matters for Your Golf Game 

 
Here’s the truth: Hidden fees distract you from your ultimate goal— 

becoming a better golfer. When you’re not worried about extra costs, you 

can channel all your energy into improving your swing, perfecting your 

technique, and building your confidence on the course. 
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With us, it’s simple: You focus on the game, and we’ll focus on 

delivering results. 
 
 
 

 

Take the First Step Toward Better Golf—No Strings Attached 

 
You’ve spent enough time worrying about fine print and hidden charges. 

It’s time to invest in a program that puts you first. 

 

When you join us, you’re not just buying a product—you’re making a 

commitment to your golf game and partnering with a team that’s 100% 

committed to your success. 

 
Click below to start your journey today. With no hidden fees, you’ve 

got nothing to lose—and everything to gain. 
 

 
 

 

Don’t let hidden fees hold you back. Start playing better golf now 

and experience the power of true transparency. 

 
All I'm doing is playing around, and experimenting in the ChatGPT 

laboratory. 

 

 

 

Sales pages and more 

Sale page Header Copy: 
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And... 
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An ebook (or report) title? 
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About that e-book or report: 
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*Note my typo - which AI seems to have recognised 

 
 
 
 

Outline Plan for a 60-Page Ebook Report: How to Use AI (ChatGPT) to 

Assist in Creating a Digital Product About Generating Free and Paid Traffic 

 

 

Title: 

 
"AI Traffic Genius: How to Use ChatGPT to Build a High-Converting 

Traffic Product" 

 

 

 

Introduction (5 Pages) 

 
• What This Ebook Will Teach You 

o How AI tools, specifically ChatGPT, can revolutionize your 

digital product creation. 
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o The step-by-step process to create a product that helps 

businesses generate traffic. 

o Why combining free and paid traffic strategies gives you a 

competitive edge. 

• Who This Ebook Is For 

o Internet marketers looking to scale. 

o Entrepreneurs wanting to monetize their expertise. 

o Anyone aiming to harness AI to simplify product creation. 

• Why AI is a Game-Changer 

o The power of AI in researching, drafting, and refining content. 

o ChatGPT’s ability to generate ideas, strategies, and even 

marketing copy. 
 

 
 

 

Chapter 1: Understanding the Basics of Traffic Generation (10 Pages) 

 
• What Is Traffic Generation? 

o Definition and importance of online traffic. 

o Overview of free vs. paid traffic. 

• Free Traffic Strategies 

o SEO basics for organic traffic. 

o Leveraging social media platforms. 

• Paid Traffic Strategies 

o Google Ads, Facebook Ads, and beyond. 

o When and why to invest in paid traffic. 

• How Traffic Ties Into Digital Product Success 

o The role of traffic in product visibility and conversions. 
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Chapter 2: How ChatGPT Can Help You Create a Winning Digital 

Product (10 Pages) 

 

• Brainstorming Product Ideas 

o Using ChatGPT to generate niche ideas. 

o Asking the right questions to uncover audience pain points. 

• Outlining Your Digital Product 

o Let ChatGPT structure your ebook, course, or report. 

o Use AI to create detailed chapter-by-chapter outlines. 

• Content Creation Made Easy 

o How ChatGPT drafts high-quality content based on your input. 

o Tips for refining AI-generated content to match your brand 

voice. 

• Speeding Up Market Research 

o Asking ChatGPT for competitive analysis and keyword ideas. 

o Insights into your target audience’s needs and behaviors. 
 

 
 

 

Chapter 3: Building the Free Traffic Section of Your Product (10 Pages) 

 
• Content Creation Hacks 

o Using ChatGPT to write engaging blog posts, email sequences, 

and social media captions. 

o Repurposing AI-generated content for maximum reach. 

• SEO Optimization 

o Prompting ChatGPT to generate keyword-rich content. 

o How to use AI to draft meta descriptions, headings, and alt 

text. 

• Social Media Strategies 

o Leveraging ChatGPT to plan a social media content calendar. 

o Generating catchy post ideas, captions, and hashtags. 

• Case Studies and Examples 
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o Asking ChatGPT to create hypothetical or research-based case 

studies for your product. 

 

 

 

Chapter 4: Building the Paid Traffic Section of Your Product (10 Pages) 

 
• Ad Copywriting Simplified 

o How to prompt ChatGPT to create compelling ad headlines 

and descriptions. 

o Examples of split-testing ad variations using AI. 

• Sales Funnels and Landing Pages 

o Using ChatGPT to outline high-converting sales funnels. 

o Drafting persuasive landing page content and CTAs. 

• Paid Traffic Strategies for Beginners 

o How ChatGPT simplifies the process of planning ad 

campaigns. 

o Tips for targeting the right audience using AI insights. 

• Budgeting and ROI Tracking 

o ChatGPT’s role in estimating costs and projecting ROI. 

o Using AI to brainstorm upsells and cross-sells. 
 

 
 

 

Chapter 5: Using ChatGPT to Market and Launch Your Traffic Product (10 

Pages) 

 

• Pre-Launch Strategies 

o How to build hype using AI-generated email campaigns and 

social media posts. 

o Crafting a killer sales page with ChatGPT. 

• Product Launch Blueprint 

o Step-by-step launch sequence generated by AI. 
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o Using ChatGPT to respond to FAQs and handle objections in 

real time. 

• Post-Launch Marketing 

o Re-engaging your audience with follow-up email series. 

o Continuous content creation to keep your product in the 

spotlight. 

 

 

 

Chapter 6: Scaling and Refining Your Product with AI (5 Pages) 

 
• Using ChatGPT for Continuous Improvement 

o Gathering feedback and tweaking content based on user 

input. 

o Generating new updates or modules to expand your product. 

• Creating Add-Ons and Bonuses 

o Ideas for upsells and value-packed bonuses using AI 

assistance. 

• Expanding Your Product Line 

o How to use ChatGPT to brainstorm and create complementary 

products. 

 

 

 

Conclusion and Call to Action (5 Pages) 

 
• Recap of Key Learnings 

o How ChatGPT simplifies digital product creation. 

o The importance of combining free and paid traffic strategies. 

• Your Next Steps 

o Start using ChatGPT to brainstorm and execute your ideas. 

o Begin building your traffic-generating digital product today. 

• Call to Action 
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o “Don’t wait! Start leveraging the power of AI now and 

watch your traffic and sales soar!” 

 

 

 

Design Elements and Formatting Tips 

 
• Include engaging sub-headers to break up sections. 

• Use bold and italicized text to emphasize key points. 

• Incorporate step-by-step instructions and screenshots of 

ChatGPT prompts. 

• Add real-world examples to show how AI can be applied 

effectively. 

• Include interactive exercises at the end of each chapter to 

encourage action. 

 
 

 

This outline provides a comprehensive, action-oriented structure that 

positions your ebook as both a valuable educational tool and a powerful 

marketing product. Let me know if you'd like more detail on any section! 
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Outline Plan for a 60-Page Ebook Report 

 
Title: 

"Unlock the Power of AI: How to Use ChatGPT to Create a Digital 

Product for Generating Free and Paid Traffic" 

 

 

 

Introduction (5 Pages) 

 
1. Welcome to the Future of Digital Product Creation 

o Overview: Why AI tools like ChatGPT are game-changers for 

online business owners. 

o Purpose of this Ebook: How ChatGPT can simplify and 

supercharge your efforts to create a traffic-focused digital 

product. 

o What You’ll Learn: 

▪ Understanding ChatGPT’s capabilities. 
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▪ Crafting a product that tackles both free and paid traffic 

strategies. 

▪ Step-by-step workflows to maximize efficiency. 

2. Why Traffic Matters in Every Niche 

o The importance of consistent traffic for online success. 

o Challenges of generating traffic without proper tools or 

expertise. 

 

 

 

Chapter 1: Getting Started with ChatGPT (10 Pages) 

 
1. What Is ChatGPT and Why Should You Use It? 

o Brief introduction to ChatGPT. 

o Overview of how it can assist in creating content, 

brainstorming ideas, and automating workflows. 

2. Setting Up Your Workspace 

o Choosing the right ChatGPT plan (free vs. paid versions). 

o Complementary tools and platforms (e.g., keyword research 

tools, AI design software). 

3. Key Features That Enhance Digital Product Creation 

o Content ideation and research. 

o Writing and editing capabilities. 

o Personalizing tone and style to match your brand. 
 

 
 

 

Chapter 2: Crafting Your Digital Product Concept (10 Pages) 

 
1. Define Your Audience and Goals 

o Ask ChatGPT: Use prompts to identify your target audience's 

pain points and desires. 

o Crafting a problem-solving approach for traffic generation. 

2. Choosing Between Free and Paid Traffic Focus 
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o Pros and cons of free traffic strategies (SEO, social media). 

o Benefits of paid traffic strategies (ads, influencer marketing). 

3. Outlining the Core Offer 

o Use ChatGPT to structure the product, from concept to 

execution. 

o Example Prompt: "Outline a 6-week plan for generating 

organic traffic for [specific niche]." 

 

 
 

Chapter 3: Creating Content with ChatGPT (15 Pages) 

 
1. Using ChatGPT for Free Traffic Strategies 

o SEO Content: Generate blog topics, headlines, and outlines. 

o Social Media Posts: Create engaging captions and scripts. 

o Community Engagement: Use ChatGPT for email templates 

and forum discussions. 

2. Using ChatGPT for Paid Traffic Strategies 

o Ad Copywriting: Craft compelling Google Ads, Facebook Ads, 

and Instagram captions. 

o Landing Page Optimization: How to use ChatGPT to create 

high-converting pages. 

3. Automation and Scaling 

o Setting up workflows to automate content creation. 

o How to integrate ChatGPT outputs into tools like Canva, 

Buffer, or email marketing software. 

 

 

 

Chapter 4: Building and Designing Your Digital Product (10 Pages) 

 
1. Structuring Your Ebook or Course with AI 

o Break down topics into easy-to-follow sections. 

o Use ChatGPT for draft creation, headings, and subheadings. 

2. Visual and Interactive Elements 
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o How to use ChatGPT for suggestions on slide decks, 

infographics, and visuals. 

o Combining AI-generated content with design tools for a 

polished finish. 

3. Packaging and Presentation 

o Formatting your digital product for easy consumption (PDF, 

online course, etc.). 

o Tips for integrating multimedia elements (videos, quizzes). 
 
 
 

 

Chapter 5: Promoting Your Digital Product (10 Pages) 

 
1. Organic Traffic Promotion Strategies 

o Using ChatGPT to write blog posts, guest articles, and social 

media announcements. 

o Crafting engaging email marketing campaigns with ChatGPT. 

2. Paid Traffic Campaigns 

o Writing ad copy that converts using ChatGPT prompts. 

o Structuring high-performing funnels. 

3. Leveraging AI for Customer Engagement 

o Automating FAQs and customer support responses. 

o Using ChatGPT to generate follow-up email sequences for 

buyers. 

 

 

 

Chapter 6: Advanced Tips and Best Practices (7 Pages) 

 
1. Improving ChatGPT Outputs 

o Fine-tuning prompts for better results. 

o Common mistakes to avoid when relying on AI-generated 

content. 

2. Scaling Your Efforts 
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o How to use ChatGPT to create upsells, bonuses, and 

complementary products. 

o Expanding your traffic generation strategies with more 

advanced tools. 

3. Staying Ahead in the AI-Driven Market 

o Emerging trends in AI and traffic generation. 

o Staying updated with ChatGPT’s latest features and 

improvements. 
 
 
 

 

Conclusion (3 Pages) 

 
1. Bringing It All Together 

o Recap of how ChatGPT can transform the way you create and 

market digital products. 

2. Your Next Steps 

o Encouraging readers to apply the strategies outlined. 

o Final call-to-action: Offer a bonus (e.g., access to templates 

or exclusive ChatGPT prompts). 

 

 

 

Call-to-Action (Optional Bonus Section) 

 
• Include a free template or resource library for ChatGPT prompts 

tailored to traffic generation. 

• CTA: Encourage readers to implement the tips immediately or join a 

related community/course. 

 

This outline provides a clear, engaging framework that emphasizes 

practical steps, actionable insights, and the seamless integration of 

ChatGPT into digital product creation for free and paid traffic strategies. 
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Simply keep regenerating until you get an outline you feel is right for you. 

 
The go through each element of that to create narrative for your report, 

not forgetting to embellish an inject each section with a few words from 

YOU. 

 

Another angle is to add quotes from famous figures, past and present. 

 
Concluding: 

I hope I've given you a flavour of the power of AI (ChatGPT) 

 
But is it the future of copywriting? 

 

I think it'd be brave to say one way or the other at this stage, but only 

because I'm a strong believer in letting results speak for themselves AND 

keeping a strong element of our own personality into everything we 

create, because at least for the time being, we operate AI, not the other 

way around (yet). 

 
There's no doubt about it that AI has transformed the way businesses 

operate, and nowhere is this more evident than in the world of 

copywriting. 

 
Tools like ChatGPT aren’t just helpful - they’re game-changing. Whether 

you’re creating engaging landing pages, irresistible email campaigns, or 

scroll-stopping social media posts, ChatGPT allows you to do it faster, 

better, and with less stress. 

 

But here’s the thing: It’s not just about the tool; it’s about how you 

use it. 

 
The strategies, frameworks, and workflows you’ve learned in this report 

aren’t just theoretical. They’re actionable, repeatable, and designed to 
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make you a master of AI-assisted copywriting. By leveraging these 

techniques, you’re not just keeping up with the competition, you’re 

leaving them in the dust. 

 
 

Take Action and Start Writing Smarter 

 
If there’s one thing you should take away from this guide, it’s that the 

possibilities with ChatGPT are endless. But possibilities mean nothing 

without action. The longer you wait to implement these strategies, the 

more time your competitors have to get ahead. 

 

So start today. Open ChatGPT, refine your prompts, and begin 

crafting the kind of copy that will drive traffic, boost engagement, 

and grow your business. Every moment you spend practicing these 

techniques brings you closer to becoming the go-to expert in your niche. 

 

Are you’re one step away from success? 

 
 
Only you can answer that - depends on your definition of success 

 

 
The best part? You don’t have to do this alone. You have this report as 

your guide, a tool like ChatGPT at your fingertips, and the potential to 

create incredible, high-converting copy faster than you ever thought 

possible. 

 

So what are you waiting for? Take what you’ve learned and put it into 

action. Experiment. Iterate. Succeed. Because the sooner you start 

leveraging AI to transform your copywriting, the sooner you’ll see the 

results in your traffic, leads, and sales. 

 

The future of copywriting is here, and it’s in your hands. Will you 

embrace it? 
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